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DARKER is IcadCP i 'Ihrougb alt the years of Parlor' Jji^iry^^i^J 
I principle lias governe d evcrv aspect of Parker activities—? to create as perfect 
n pen as human genius can produce." The finest cmftsincn,\ork i hg ^vtth tjli 
best materials, furnished with the latest equipment, using all the arts of iiiodcT 
seizure and invention, and guided by a sane management whose whole policy^ ^ 
wrapped up in the one word 14 Quality "—have produced pens and pencils tha|| 
have i)eeon»e t he proud possessions of over 40,000.000 people living in every 
corner of the globe. This restless striving for quality has called for patience 
and courage in the expenditure of time and money on continual fxpcrimenjs to 
improve still further the world's best fountain pen. That is why a Parker Pen 
is to-day the cherished possession of so many millions of people who have 
insisted upon having the lines! writing equipment for their duiJv use. And~ 
more important to \ou as retailers- that is why there still remain many more 
millions of peojdc who have a coveted ambition to own a Parker Pen. One day 
each will give expression to that repressed desire, and buy a Parker Pen for 
themselves or tell a friend or relation that it is the one gift they would really 
like to possess. 

It is for all these reasons that we say " You order safely when you order 
liberally from Parker." For we know, as you do, that a retailer needs to be 
well assured of public demand for any merchandise he may purchase. Only by 
being certain of demand ear) he avoid accumulating a collection of unsaleable 
merchandise for which he has paid out good money but. which docs not return 
him any pmlil. much less return his capital or take care of his overhead costs 
which go on week after week. A bookseller, for instance, dare not order a 
large stock of a new novel until he is SURE of public demand. A jeweller 
likewise orders sparingly of a new silverware pattern until he is SCKE that it 
is going to sell. Being sure of demand is the " commonsensc ,; principle which 
guides every retailer in his purchasing, for only by being sure of demand can 
he secure adequate return for the money he invests. 

Just TUB EE factors make demand consistent as well as insistent : 

(1) public interest, must be long established. 

Parker advertising has run continuously month |>y month, year by 
* year for many years in every part of the world. 

(2) the article must be in universal use to be sure of wide public acceptance. 

Parker Pens and Pencils are sold and used in every corner of the entire 
% civilized world. 

(3) the article must be smart and in tune with public desire and taste. 

Every Parker design, every colour, every style, has been pfe-tested by 
being put on sale in experimental areas, and having its popularity 
act fially measured, before it is included as regular .merchandise. 

Successful Parker retailers, because they realize the fundamental truth 
underlying these .facts, have waived and always will waive, their customary 
caution in buying when it comes to Parker. They have proved for themselves, 
by sale after sale and profit after profit, that Parker is universally known to the 
public as the best pen there is ; that the need for it as part of present-day life 
is so fundamental that; every person coming into or passing their shops is a 
prospective purchaser; that: Parker is a line of merchandise that is "style- 
right ?? and completely in tune with the accepted idea of the pen modern men 
and women should own. 

Many have proved, 'loo by the Joss of Parker sales in their early days 
when caution made them buy only the smallest stocks — that the one basic 
factor which decides whet tier sales, are small or large is A BIO ENOUGH 
RANGE FROM WHICH A CUSTOM ER CAN CHOOSE. Parker has built up 
a strong conviction in the public mind that it is worth while to spend quite 
some time in choosing a pen because of the infinite variety of styles, colours 
and nibs available. The shop that can oiler only a few-pens almost invariably 
loses the sale because the customer feels, and quite rightly, that: so important 
a .-purchase should be made carefully and with full knowledge of what comprises 
the complete range, and so refuses- |. ( , buy from so small a selection. This is a 
ease where sales are always on the side of the big, comprehensive stocks. 

This Booklet shows to some degree the greatness of the Parker Pen 
Company. It shows, loo. how retailers in Britain and manv lauds are buildincr * 
fine businesses for themselves b\ displaying and selling from really adequate 
stocks of Parker Bens and Pencils, the lines t merchandise of its kind the world 
has \el seen. Read it nm fully and then consider once again whether you fere 
getting ail you ran get of the enormous business the world is doing with Parker. 
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{Above) Home of The Parker Fountain Pen Go. Ltd., this 
modern factory and oilier building is situated 
on Toronto's busy and beautiful University 
Avenue, scarcely « stone's throw from the famous 
Hoyjil Vork Hotel. Jt is one of the most up-to-date 
and ellieient, pen-making plants in the whole world. 

(Lfj}) Mr. R. 0. Pennington (standing). Managing 
Director, supervises Parker's sales operations 
throughout Caiiadn'v ninr provinces. Former mem- 
her of I hi* Canadian Kxpedif iunary Foree. he has 
served his country and his company with distinction. 
Here he is seen dist'ussinjj to;m plans with Mr. J. C\ 
(iri'-r. sales supervisor, and Mr. C. Swindell, factory 
snpe» int« ndefif . 



to many Lands! 




{Jhorp) For 34 years Charles Cobden has made 
fountain pens- first in England, next in the United 
States, now in Canada. A highly-skilled craftsman, 
lie works in the Repair Department, helps to maintain 
Parker standards. 


[Above) From Montreal s bustling waterfront Parker Products an- shipped to 
Parker Headquarters in London, thence not only to retailers all over I J rent Britain 
and Kire. hut also to Scandinavia. France. Holland. Belgium. Ormany. Italy. 
Portugal, Kgypt. and scores of ot her countries besides. 



[Above) It might be in Oxford Street, London, Fifth Avenue. New York, or Champs 
Elysees, Paris, but it isn't— it's in Montreal, Canada. A Parker window display of 
T. Ha ton & Co.. Canada's largest mercantile concern with branches right across (anadi 


(Ih'gftf) Messrs. Kaf oil's store in Montreal. 






(.ffwrr) One Of London's most beau- 
tiful ofUcc buildings i« Bush House, 
Strand. Hcadcpiarfers «»f the Parker 
Pen Company Ltd. <)Mi'"«- "ind <li^tri- 
hutivc -daffr occupy mosl of two whole 
floors, and. in ntMit icm. Parker has a 
uiM&Mulir'Mit showroom, retailer*' room, 
and a " Burlington Arcade " of display 
windows in the Grand Foyer. 



f.Jl Mr. A. R. Z0CC0la f left. Managing Director of tl 

Parker Pen Company Ud., first sold Parker Pens in Soul 
America and South Africa, taking charge of the Company so* 
after its inception in He has travelled widely, speaks mat 

languages, is regarded as one of the most forthright busine 
chiefs in thn rom»!rv. 

ViSGOUnt WoIeSWOrlb, right. ( Imirman »»f the Hoard, lias play 
an influential pari in Parker's steady climb to the leadii 
|w.»«H ion in th«- fotrnt-'dn pro industry in Great Britain. He 
hr«»| of one of BHl;»«n'« oldc-t titled families and a mend 
of the House of l.onK 





Retailers' Room, Here Parker retailors and their sales assistants 
eome for newest selling ideas and to sec the latest in Parker lloor 
eases and display material. 


The Grand foyer in \\u*h ll»n«\ On bofh sides of this beniitifi 
entrance are Parker display windows (seven in all), seen b 
thousands daily. 


* ?1, l8 . V r 6 T k U l {h ° 1 8 V rw,M <> f l^rkcr relailer. in (ireat HiMnin. 

Here we select just a few at random which are indicative of the *av Parker is rpo-u-li 'l hv 
retaiJew, both large and small. w |.o have put our theories to praetiea! Inst and Z over 
and over .gam. by hard cash t akings, that Parker is a line * hi A. does yield hands! w pmlH , 

*h . n Cl T °, r th ? e rptai,c r "'^d Murker to their range nf merchandise, nil J, a lurking doubt 
that fhe Parker Mory was just a little too good to he true. They felt that even f s n,e rH , e s 
n hf'e We ,U , n,,S , ^ h I ,ri ^ *heir ease would almost eertainiv prove !^ r 

Jo the general rule, '1 hey argued, as some retailers mill argue, that their shop their diVh r 
their eurtonien, were different. They bought cautiously. *The V put then, on d p I v 
good deal of hope but not a great deal of faith. And then, bit bv bit. the conhdenee *h e 
comes from selling a line .bich is accepted by the general public as the tin " t A c 
began to take a grip on them. As their first small stock dwindled thev re-ordered h I il,! 
grea er quail ,ty aud progpsively, year by year, they have gone on ine cash g he r n ve 
n ent in Parker heeause they have proved that the bigger the ,.oek the bigge r U.r " hi 
Ainny readers *b» «i s ,r|ed only a ttto-dozen assortment, -bare) v miHieir „| t > ooU he 

Look carefully at those pages-- notice the prominence given to Park- r bv relaileis in hi,, 
eit.es and even small villages- realising as you do so, U Jf thev like „ ,. ca m „m 1 * 
give so much prommenee to lines which arc not fast sellers. The space devoted to Parker I 
^iC^™'" " l>rMOr ™«™<***» » f dominant ,4itio„ l hL , f g , 


Messrs. Bedford Fish & Co. Ltd., of Khtf* t ros, Station, London. N.t whose 
window and Parker Floor Case „re illuMialrd ni Ibis p :ui c s ; ,v • " We h n e 
noted thai n» spile of a genera! deeline in trade in l,,nd»n. „i.r sah's of Pm'ker 
irt. !;!'.V»' >n,imi f n V ** WH \. ^ ™ ,,,kp ,h,5! -PPo.l.mitv of expressing 
h , v ' iV ' ' ihP , f r W . * IlSru,In, " H,C,M " - V,MI ,m ' |,r "»«»^ " x ratio'n 
1 ,V V n ' S " ,7 ry • 1 ' h,l,,p t ^^'«^»" , »" l» ,e!aile,s like ourselves « bo 
slum and se 1 pr W throughout the year, and wr feel , m e will |*> appreciated hy 
genume de-ders evervwhere. " 11 ' - v 


PHILIP SON & NEPHEW LTD.. of ( hureh Street, Liverpool, say : " in our pen 

department we slock ami sell all tin* leading brands, of fountain pens. As you know, 
our business with you has shown a very consistent growth during the lust year anil a 
half. We believe this increase in business to be largely due to our practice of 4 selling 
quality, not price!' It appears to us 1 hat your pens, your advertising and display 
material arc ail designed with tins idea of selling quality/ H seems, too. that a policy 
of higher unit sales with greater net profit, is our own as well as yours." 


STEPHEN & POLLOCK, or Ayr. write : " In fact, we might say that otir stock 
J'arker Pens is larger than all the other makes put together. This has been a gradi 
development over a period of years and the present slate of our stock simply gc 
to prove which make of pen is in steady demand. Parker in their advertising ha 
always stressed this point*' (economy in buying quality), "and we have foir 
from over ten years* experience of selling PAHKhR Pens that this policy has be 
absolutely sound, but in addition their advertising brings customers to the shop.' 



Here are two fine photograph 

of re tailors in busy South Coas 
Lofliw. Above is the ex ee lien 
pen department of Messrs 
Harris & Sons, George Street 
1*1 ymout h, who write : " We ar 
pleased to note that our sales o 
your productions have justilic 
us in placing orders with you t 
an amount sufficient to qualif 
us for the 10% rebate for th 
sin'«rssive year. This may b 
regarded as evidence that you 
remarkable advertising can 
paign and your general method 
of assisting dealers are !>ound t 
bring results provided the rc 
taiJer gives genuine co~operr 
I ion. 1 5KJ8 was not an easy yeai 
but we find that wars an 
rumours of wars have a les 
malign influence on Parker sab 
than on the sale of most prt 
ducts we handle.*' 

Since the above was writtei 
Messrs. Harris & Sons have agai 
written advising us: " We no* 
have returns for two mouths c 
the current year, and are please 
to report a further increase i 
sales in each month." 


At left you see the pen counb 
at Messrs. Combridges, of Chure 
Hoad, Hove. Notice the fir 
Parker showcase which hs 
recently been installed. Wessr 
< ombridges say: "The sah 
of Parker are very satisfaetoi 
and with the new admirab 
showcase which you have suj 
plied we anticipate a eonside 
at'h* increase. With renew* 
J banks for your valued e» 
opera! ion," 



5 i f t . , EEt of ^hitpfriaigate, Hull, ha* proved the. value or making a bold hid with Parker. 
KeaU what be says : About 12 months ago I decided to make a bolder bid for the sole of fountain 
pens. *or a number of years the sale has been increased vcnr bv yenr mainlv bv mean* of a mass 
UisplHy in the window. This has been very effective and has proved its drawing power A definite 
corner with new showcases was Set apart 12 mouths ago ami a big display <>f actual pens made. The 
result, has been the receipt of a respectable rebate cheque from von this mommix." 



MESSRS. CHAPMAN & WILSON, of Coney Street. York, tell the same story : "We have pleasure 
in enclosing a photograph of our new fountain pen showcase. Since you installed Ibis for us we. have 
found a steady increase in sales. Its attractive appenranec displays the pen* very effectively nod its 
design helps in the proper demonstration and selling of them.'' 


MESSRS. CHAS. FISH, of Kingsland Road, London, whose display of Parker dwarfs e\ery»bing else 
in their window, write : " You will be interested to know that my Parker Pen Sales Inst year «J,mvcd 
a very pleasant increase . . . which appeal's to show thai your consistency in advertising your pens 
to the public in good times or bnd, helps the. ictailer who goe« after the business. We started 'in feature 
Parker permanently in our window, with the result that to-day sales come with a pleasant fn-queiicy 
not only through customers buying pens for their own use, but from gift buyers, who appear to enn- 
sider Parker the most suitable gift' for a man." 



It S 1116 Oil III ij DIUH' 

all Over the Country 


KILMARNOCK 


Mr. Jamieson, Jeweller, of Portland Street, Kilmarnock : 
" I am now only stocking Parker pens and pencils, 
believing that, the goods and the service are the best." 


LONDON 


Messrs. Leonard Lydalt. of Dufwieh. S.I5. : " We arc 
naturally gratified with the progressive demand which is 
due to your enterprise in creating public interest in Parker 
Pens." 


SUTTON 


Messrs. William Pile Ltd,, of High Street, Sutton : 
" W T e express our appreciation of the service you have 
given us during the past year," 


KINGSTON-UPON-THAMES 


Messrs. Bentalls Ltd. : " We have been very pleased with 
our sales of Parker products mid the helpful service you 
always give us, and hope to do even better this year." 


DUBLIN 


" ft is a pleasure, and essentially a profitable business, 
dealing with a real live organisation whose policy is 100% 
co-operation with the retailers of its products. We are 
pleased to record a crescendo of sales, dat ing from 1033, 
reaching the peak in 10118. and. we hope, soaring into the 
stratosphere in the current year," say The Pen Shop, 
of Suffolk Street, Dublin, : 


WEST RIDING 


A firm of Stationers in the West Riding of Yorkshire 
write : " We would say that the sales have come up to 
(and perhaps even better) our expectations, especially in 
the bigger price pens, and since installing one of your 
cases a few months ago, the demand is certainly on the 
up grade." 


LONDON 


Messrs. Ward's Stores. Seven Sisters Corner, London, 
N.15, write ; 11 We arc pleased to inform you that we 
t rebled the sales of Parker Pens in 1!).'J8. and consider this 
was brought about by the persistent help and advice to 
onr assistants, by your representative, who created a 
Parker push." 


N. WALES 


Mr. 15. Morgan Hughes, of Amlwch, said 12 months 
ago : " One of the best things we ever did in our busi- 
ness was to have the Parker Moor Case fixed up. During 
the Christmas Season of t!»!?7 our sales of Parkers was 
four times what it was in 1 !>.'!<», and we have every eon- 
Jidence that this will still be beaten." Writing recently 
he referred us to this statement and added: "Progress 
has been fullv maintained." 


ALDERSHOT 


Messrs. W. & L. Hunt, of Victoria Road, Aldershot, write : 
" W> have bad a marvellous year for Parker Pen sales 
and this has brought in its train a substantial and steady 
increase in our sales of Parker Quink, for we realise that a 
Parker Pen sale means another customer for Quink." 


EDINBURGH 


Mr. James I). Twcedie. »>f Mcwrs, t "rqiiharts, QueensS'erry 
Street. Edinburgh : " It is only nine months since I took 
up Parker goods, and I am more than satisfied with what 
1 have don#« in that period. My shop is not in a main 
street. I find a Parker sate means, on many occasions, a 
Fate of other gr'ods. s<> here's luck to next vcar," 


Right, you see the Parker «howc»Pe at M EPS 118. SMITItft LWRARV »«f Anr.YLP qth^wt ni'vimv 
2ft y « VH f ! " !* Bn i ^J'*™"™ ™«* Porker's nprnnl a« VV h * pe b,di ™ \Vu« fi** »{?™\ Ln ~ ^ 
3 ,w i'^.* 00 , 1 optl . er 4 f,, r ^HCimiatlo Pfiw and a ton* of wrtM>rtn ff And rendv lUpli-.it in. Viv f Ji „ v 
?r' f ln X™ k ™ V?™ »8 to keep h complete rniiRe of nihs Rt.d prices s.» thnt one is nhvi v* in the turn, v Vf *\\ , 
Sn^^div-^f ti^iVi? Wr ° f { 1"- T c1,flt V n,er - 1 »"»™ built hp my Parker buViTeU r„. I? p no 

w»re too ttajs of the old Tan Pimfolil have litorpRWil my wire fliibstHittinlly." 

n4 P i?n k v^^v?L' lnr L ng D .T em W, . That wftB i h « achievement of MR. ,l. A. Jf^KB, of POOL S'lPmn' 
CAKRNAR\ON, who write* : " This was my first Christum* in the new Jon.fjon. Yn i will he tVv e|, 1 >„" 
ThrJ™iii?S Ji e 2 !S e,l 1 wlth y T' l ,uo - »:{ ri "» Weoeiiibep iny mernge whk the sale of n "nrkei 74 in 

Mfl. F, V. SHAW, of SOl'TH ROAD, WATERLOO. UVJARpOOfi. Iu.k storked wrnrnl mnkeq of iwmw far 

?J 'l",! 1 "^,^ 1 ^ "« '""."I? SOT. "ITT * . ™ <" «« * bleb happened ,,h.u ( , <Jl 


f»lS e «f^T 1 Wn" ,Ue ' ° 11r TV»»»i»»t the Christinas trade, heinjr about hi. vo » week, foe) .line nVnv 

filf ? 25/ ~ Un,i 1H>n f' f l»oi»wlRti»w of the rliHlrlct h«s not lm.'ii»i>wl in tl.K- pnrio.l nrni i |N , ml or 
fact, in i coimnou with most Pubiirbiin f istriets. many of onr mure ncnUhv nu«im„ t .r» I ,nc m.Mnl fur l ' ' M,d, 
is.ot tinlv do we fool thnt « e hnve helped oiirw-h pp in thi^ ,„ n | r<r. hnt « e h«vi» ini md or,»d < lu- no. pie , • d- / 
'i V ct r^ I >r Vl U, ' t U) " 1 t hns K v,, » tbem better w^rvirP. A few week* »>., we fi ,n » «reeinl P .rkii s ,„•'/, "» 



No!: ice how, limn and time again. Increased sales unci record yours go hand ifi hand with 
Parker displays ! It is* borne out again by Hie NOHTJl OK KNGLAND SCHOOL 
Fl'KNISHING CO. LTD., of GHA1NGKH STHKKT, NKWCASTLK, who say: 41 Our 
Parker sales did come up to om* expectations and we hope Unit iWM) will see those figures 
doubled. Since having stocked Parker Pen*, our sales each year ha\e increased ! " 

A Steady increase in Paiker Sales is maintained at Mt«srg. C. BROOKS & CO LTD., 
of BKLGKAVE GATE. L15ICESTF,H, who vrite: "The 2 gmss Parker Service 
counter is now installed alongside the smaller Jloorcase, making h veiy impressive pen 
department. It is encouraging to note the steady increase of our turnover in fountain 
pens, because, as you know, before we started with Parker just - over two years ago, 
we were doing practically no pen business at all. Your new additional bonus discount 
makes the line a very profitable one and is much appreciated." 


Messrs. 11. & VV. Taylor Ltd.. of Baldwin Street, Bristol : 
'We are pleased to pay our Parker Pen sales for 1038, : 
show an increase over 1037 : this we believe is due partly \ 
to our keeping a continuous display in the same position 
in our windows. Owing to the nature of our busbies* we 
are nimble to alloeate a great deal of room to pen displays, 
but have proved that by specialising in Parker Pens even 
a small continuous display can prove profitable." 


CARDIFF 


Mr. )!. J. Lear, of lioya! Arcade, Cardiff : " The sales of 
Parker Pens in rny business for 10518 were most satisfac- 
tory, but I am looking forward to even greater success 
during 1030." 


HAWKHURST 


Messrs. Albert E. Piper A* Setts, of Colonnade, Hawkhurst, 
Kent : " Since we stocked Parker Pens about four years 
ago our better pen sales have steadily increased, owing 
undoubtedly to two reasons : (1) Our giving Parker Pens 
a constant prominent show all the year round. (2) The 
all-year-round advertising of The Parker Pen Company. 
This December our sales were t he highest that they have 
ever been, namely, ten sales of 20/- or over. We are hot 
satisfied with tins but we feel that for a village of only 
3,000 population it is good." 


LEICESTER 


Messrs. T, II. Jeays <Xr Sons, St. Martin's, Leicester : '* We 
ate pleased to say that our Parker sales are increasing 
every }car and. wbatismore pleasing, is the steady all-the- 
year -round trade which we are now doing, thanks to the 
extensive Parker advertising campaign." 


GLOUCESTER 


Messrs. Mini-bin * Gibb«, of We^tgate, Gloucester : " Pen 
sales were exeellent during December and, in fact, fair 
'during the year." 


CORK 


4.1 °; } inciease last year! Mr. M. A. Hyan, of Patrick 
Street, Cork, writes : " (Mad to notice that there has been 
an increase of tl% in the past year. This has definitely 
proved to me that any increase in the Pen trade must be 
the icsult of constant effoit in the earlier part of the year, 
as there is no use in depending on the few weeks at 
Christmas." 


DEVONPORT 


Messrs. Jliorns & Miller, of Kore Street, Devonj>ort, 
say : The sales of Parker Pens have certainly exceeded 
our expectations. We are looking forward this year to 
doubling our sales." 



"One of the most beautiful boulevards in the world is the 
•*>. * Avenue des Champs FJvsees h» the heart of, Paris, fashion 
/headquarters of the world. In its smart shops no articles 
t of trade are accepted as being more fashionable than Parker 



— KwillR f ;»ll(t\VMV 

Pens and Pencils. Hut a slep down the Rue Pierre 
t'harron {ace nrrmv) are the olliees and stockrooms of the. 

S.A. (S. Hcgngon nod 1. Mnrgry), 
Parker distributors for France. 


the smart shops of Amsterdam Hollanders pm« h.<e;e 
thousands of Parker Pens and Pencils ench year. Air. 
William R, Rikkers. distributor, with the help <>f Parker 
ndvertising in Netherlands newspapers, has tnadf Purkrr 
the big seller. 



PARKER PENS ARE SOLD 
AND ADVERTISED IN 91 COUNTRIES 


NOKTII AMERICA 
Alaska, Canada, Hawaii, I '.S.A. 

CKNTHAL AMKRICA 

British Honduras, Costa Rica, 
(iuatemala. Honduras, Mexico, 
Nicaragua, Panama and Canal 
Zone, Kl Salvador. 

A! STB A LAS I A 
Australia. New Zealand. 

SOITH AM KMC A 
Argentine. Bolivia, Brazil, 
British Guiana. Chile. Colombia, 
Ecuador. Paraguay. Peru, t T ru- 
guay. Venezuela. 

VI H MA 

Kgypt. Kciivji, Madagascar. 
Morocco. Portuguese Kasl Africa, 
Sudan. Tanganyika, I'ganda. 
Cnimi of South Africa. AVesI 
A fricrj. Zanzibar. 


EPnOPE 
Albania, Austria, Azores, Bel- 
gium. Bulgaria, Cyprus, Czecho- 
slovakia. Danzig, Denmark. 
I'iire. Ksthonia, Finland. Kra iee, 
Gibraltar. Great Britain. Greece. 
Holland. Hungary. Iceland, 
Italy. Latvia. Lithuania. Malta, 
Norway. Poland, Portugal, 
Houmania, Spain. Sweden. 
Switzerland, C.S.S.H.. Yugo- 
slavia. 

ASIA 

Afganislan. Arabia. British 
Malaya. Burma, Ceylon. China, 
India. Indo China, Iran, Iraq, 
Japan, Netherland India, Pales- 
tine. Papua, Philippine Islands, 
Siam, Straits Settlement. Syria, 
Turkey. 

WKST INDIES 
Barbados. Bermuda. Cuba, Do- 
minican Republic. Netherland 
West Indies. Haiti, Jamaica, 
Puerto Rico. Trinidad. 


IT'S THE SAME THE WORLD OVER 


PARKER PENS ARE 



- ICulnpr »>'.*iI!ow»j- 

Into the great harbour of Sydney (aimrr) and to Mel- 
bourne roine larpe and eonstan! shipments of Parker 
product*, ordered by Australian retailers from Hmuvii A* 
Dureau Ltd.. Parker distributor*. Australians mi** as 
Parker-minded as their bmlia-rs and «i*«lrrs in every pn»t 
of the Hritisb fCmpire. .■ 



riii!i|» 1). (3rn'lit<.M». 

Well-kno*n nemo* i»» Poland iJ Pad'nv^t;." 

" Pilsudskr' and ' Parker.'' I >is| nbntor of f 'n » I,- f r 
product* is Mr. A. J Ost muski. {Above) Onr of 
the fine olil hhm'S M» Warsaw, 




(j^mr) Always associated with the ■new. tin* modern, the fashionable, Parker Pens pr< 
vide I he motif for this ultra-modern shop of K. Kohn in the heart of Old Vienna. 



Except for the PoHttgUPSR h Ucri<. y on th*> «i$M.. WM t»„„l h>..kinjr window display might 
tie in f lit* nindmv «>f a Parker rrlnif'-r in Lou-hm. Mut.- }t« .f. r «>r Glasgow. Instead it's in 
the window f>f P;tpe!ar»a da Moda. Lisbon, «vh#>. hke ..Ihrr Portugese retailers. ord*>r froir 
our distributors. Antonio \ u-ira Ltda.. Lisbon. 
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GUATEMALA 


"1 V 



COLUMBIA 
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Sold and Favoured in Ever 


CANADA 


'Si 



PERU 


liter; 


BRAZIL 


Jtip 



CHILE 




V I I , S 11 I ft.. %0 


jlfion on Eartn ! 


NORWAY 


transit, »o orders pb»eed by Parker's many overseas distributor mm! be exceptionally 
large, and they AltK ! Overseas importers, too, know that tln-y order SAFELY when 
they order liberally. 

Why, then, should any retailer for one minute erump his business, Jose sales mid disappoint 
customers by carrying inadequate storks ? 





CHINA 




AUSTRALIA 


iatS r T en^ e fl HTt aln !? k "; 1fW J « f r <* T«m»«, South Af.ira\ famous porl. 

i are favoured rml only nlon* the wast, but also in lite g.eal. inland eirjes of 
^>hlui mubuig and lumberley. Parker Uhtrihutors are Messrs, W. Nissen fl'h LM. 


W' *m ) TO GWn a ParkeP Pen .s hearts desire of every thinese. whether or not he can r 
V ' 1 '/"^^^red ns bail*™ of affluence and inleUhzenee". f bev are presented to valorous C 
Holdin-s, for example, as military awards and are greatly prefVrr^d to the medals of the Oei 



— Ktvmcr (J iIIowo 


(Top) Parker Pens arc almost as familiar a night in 
beautiful Bio de Janeiro as Us famed " Sugar Loaf M 
mountain winch guards the entrance lo llio's 
magnilleent harbour. Mr. .1 C. Porlela. of the firm 
of Costa, Portehi t V i .'in.. Parker distrilmlors for 
Brazil, visits retailers by 'planer (Above) Left to 
right, a Brazilian newspaper nam : Mr. J. Monteiro, 
Parker sub-agent ; Mr. Porteln. and Mr. A. (inerta* 
a Parker retailer. , 


(Uight) Parker Pens, like bicycles, are numerous in 
Denmark. So greatly favoured are limy over other 
makes of pens that the linn of Chr. Oteen, Copen- 
hagen, Parker distributor*, is always busy tilling 
retailers' orders. 


(mow) In India, ns elsewhere. Parker Pens are 
important instrument 1 * of education and enlighten- 
ment. Parker distributor* a»e Messrs, Dodge 9c 
Seymour (India) Ltd. India is n country of many 
languages and Parker advertises in English, 
Assamese. Bengali. Cujemti. Hindi, Hindustani. 
Kanarese. Malayan. Marat hi. Sindhi, Tamil. Tchijn 
and Urdu. (tU'lmv) A Parker advertisement from 
Ceylon, in Sinhalese. 
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PARKER PAYS £80,000 MORE 

Yet Through Ingenious Manufacturing Methods 


Gold Recovered 
from Hands 



£14,000 in Gold 
Recovered Each Year 


Workers in the Gold Nib department ii r* rrquirod to wash their hnmU «evt ral 
times daily to remove minute partieles of gold. Apron* arc likewhr washed 
daily in a speehil laundry. All wishing water i^ esnvlully ftltirod, ami si, me 
£14,000 worth of gold is recovered from H and from Moor sweepings annual I \ . 


'•V 



tic 


Formerly, hundreds Of pounds worth of serap Permnmte (material from whieli 
Parker Pen barrels, eaps nod seeUoos sur made) \v;tM n>\ ed as wt»Hhl. 
But Parker .scientists developed » method, of reclaiming this viduabl#> matt-rial, 
and remoulding it, into usable form, Here h worker operates a bngp " kneiid- 
ing^' machine, an imtxutant step in this money-saving pro« •-«•«>*. 



Charles Carpenter, supervisor of Parker's (Jold Nib department, with £2,000 
worlh of jr„Id. Seven times- this amount is wovcrrd onrh year from washing 
water and floor sweepings. Virgin gold is I he largest single item of experoe 
in the manufacture of Parker Pens. 


Gold is 
Accurately Weighed 



Each yean f-»» the past Ov* y.-ar*, -Parker has paid approximately £80,000 
MOHE for gold' than formerly t«> nisike an emuval«-uf number of |>ens and 
peoi ih. This is h* rmnr the price «>f pme j«,>|d tnh-n-r) has risen 74% and also 
because Parker Nth lNtints nmv ennfaio more j»nhl than formerly. 


run tiULU I HAN FORMERLY 

has Not Raised the Prices of Parker Pens 


40 Separate 
inspections 


1^ : 


Each Parker Yaeumatlc Nib is tipped with Osmlrldium, impost of metals 

and twice as costly as ordinary iridium, Parker pays approximately «20H 
per jtomid for it, refuses to accept nny hut the very finest grade O^miiidium 
is kept in a huge vault together with gold mid other precious metals. Here, 
Factory Superintendent D. McLaughlin holds tlW worth I 



lach Parker VaCUmatlC Pen must pass 40 rigid inspections, is rejected if it 
foils in even nor. Here Chief Inspector It. Dobsort, assisted hy his daughter 
<;ern!dim\ examines a point, much as a jeweller would inspect a fine watch 
or costly diamond. Thus, every Parker Vacumatie is virtually a hand- 
picked product. 


Gold is Rolled 


Parker Osmiridium 


Ordinary Iridium 
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"33!% 13 NOT ENOUGH!'' 


II is safe to say f hat no slogan lias ever caused so much surprise or so much interest in the 
oun am pen Urn e ns Parkers R>3!> assertion that 8ttJ% is not: enough discount lor the good retailer. 
>or to «h,y Ibis Slogan is oii everyone's lips, ringing in everyone's ears, bringing its promise of greater 
prosperity to all engager! m the task of selling fountain pens in this country. And if you want to 
Know why - H s because every retailer knons that *33J% is not enough. 

The Parker Pen Company has .born known for many years as the one company in the business 
ha hns the good ot the retailer at heart . Parker has done many things, turned many of the trade's 
\l^r^yJ^ !^l^! U ltS < ,ctcrn "»" t ">» to moke fountain pen selling WORTH* WHILE AND 
ii i i i V ENT.ERPRIS I N( J RETAILER. Whatever others may sav, it is never 
Uieiess true hat arker has never halted for an instant, never deviated for a day, from the deter- 
mmnhon and thebelnf that the prosperity of the fountain pen business depends upon the prosperity 
ot he retailer. So it is mute logical that, at the height of the Company's progress a step is taken 
m the opposite directum to the one that might have been taken, that manv other manufacturers in 
similar circumstances have taken- by increasing the profit to those retailers who co-operate 
lully m selling Parker Pens and Pencils to Ihe public. 

Those who guide Ihe policy of the Parker company know full well that, to meet 
the conditions- ot carrying on a slum to-day the retailer must have more gross 
proht. Husmess expenses increase. Rents, Rates, Income Tax. Wages, all tend 
to go up. After examining thoroughly the actual costs of retailing'to day it. is 
clear llud for the retailer who performs his function properly, earrvin.r adequate 
stocks and rendering eflieient surviee, m\% is not enough/ For practically the 
whole ol this is swallowed up in overhead expenses, and NETT PROFIT only 
begins where Ihe customary • m J % leaves off. 

Then lore, to meet, the plain facts of t his ease, that the retailer in must, have 

a bigger profit if he is to make his business both ellieient and really profitable, 
Parker has made this momentous decision — to give 

A BONUS OF 10% IN A,>1)IT * ( >N TO A PASK TRADE DISCOUNT OF 
mi%TO EVEH V RETAILER WHO HANDLES THE 
FOUNTAIN PEN HI 'SI NESS SERIOUSLY AND IN A 01 SI NESSLIK F 
WAV, 


( oneurrently with this Romis oiler, our ordinary trade discount is 
hi ing it info line with the ruling custom in the hade. 


»ged from 35% to 33$ % to 


Here is how the Parker Bonus will operate. 

Til K SPECIAL BONUS OF TEN PER CENT. (10%) on the m!t amount of 
each invoice, alter the usual trade discount hn* hern deducted, will he granted 
to retailers who : 

1. Stork Pnrker products on terms of reasonable equality with any other make, 
measured in nuinher of items (pens and prnriU). (Pens with m rHail value of 
7/0 or less and Pencils under 5,'- not taken into afeonnl.) 

2, Ma in tain, and display a minimum stock of t dozen Parker iirms (pens mii'I 
pencils) throughout the year. 





\ carlv 


(Because Parker advertising is continuous from 
January to December the full hem lit of this heavy 
expenditure on advertising cannot he secured unle^ 
stocks ore adequately maintained throughout the 
whole year.) 

If eases arise where these terms are not being fairly complied with. | 
Pen Company reserves the right to withdraw the bonus. The Cor 
reserves the right to cancel the bonus* in cases where : 

{a) A retailer's total nett business with Parker falls- below n rra . 
volume. 

{b) Unfair discrimination is shown against Parker in praelice. 

{c) If for any other reason the account does not prove lo he a mutually satisfactory 
business connection. 

With this new Parker Bonus a New Era begins in [he fountain pen trade. The ,c legitimate * ? 
retailer gains a new distinction and a fresh definition, lie is I he retailer who puts himself in a position 
to provide satisfactory choice and efficient service for his customers. He has more at stake than a 
mere 11 shopkeeper." and he is distinguished in the one and only proper manner namely by bcinw 
MORE ADEQUATELY REMUNERATED FOB HIS SER V ICES. 

For the first time a manufacturer recognises the real problems and requirements of the sound 
retailer in the year lSKiu. and solves them in the one and only practical wav by assuring the retailer 
of a satisfactory JNETT PROFIT as the result of his efforts. * 
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Again Parker is the pioneer ! 


ttnatte**: 




II ml ha>, 
trmii(iom 

iMw ..... «^>&*f»'V' 

niiiinijon nni. %* 9 o***' e< $o**' 

t/?r opposite > 
'ur t'in'iim.si. 
-K> selling Pa> ^nJ" 

_ I # 


O^m'^.'X T| »" f " 'V$ „ „V 


re*** . 



Fib 



A 



I 


E V E If b E A 0 t O l 


. EVERY hour of every day, every month of every year, 
Parker advertising is working for your profit. In 
national daily and weekly newspapers, in localized 
newspapers, in periodicals, in school and college 
magazines Parker advertising goes on ceaselessly 
creating Parker sales, building Parker prestige, from 
the moment a year begins until the moment it ends. 

Seldom indeed do you find a manufacturer with 
such faith in his product that unceasingly, year after 
year, he will turn back into advertising so great a 
proportion of his profit as Parker has done and is 
, doing. One reason is that the Parker Vacurnatic is 
unique, there is no other pen to compete with it, and 
therefore every pound put into advertising brings its 
definite result in sales and increased likelihood of 
sales, 

This result is visible for all to see. Ton see it in 
; / " your own shop, where a volume of Parker sales is 
/ . made that could never have been made without 
Parker's ceaseless advertising effort. You see it in 
your own future, in which fountain pen soles look 
more promising than they have done for decades. 
You see it in the way people act and talk when the 
name Parker is mentioned to them or a Parker 
Vacurnatic pen is brought to their notice. To-day 
the Parker name is " among those present ,T in that 
small but vital list of world-renowned names— and 
it is Parker advertising that has put it there. 


Parker advertising is the biggest force ivorking for 
profit in the fountain pen trade to-day. That is why 
the progressive retailer takes great notice of it, 
welcomes it and uses his own ingenuity day by day to 
tie in with it. Parker advertising for 1939 began in 
1924 and has continued ever since — the cumulative 
effect of fifteen years of it is the force that is building 
profits for you ! 


PONTIFF 
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PARKER ADVERTISING 

is now reaching out to develop 

A BIG NEW MARKET 



IT'S CALLED 



It lias been demonstrated before Umt Parker KNOWS HOW TO LOOK AHEAD. Parker looked ahead 
and saw a big sale for high unit value, high 'jnalil v fountain pens and realized H. Parker looked ahead 
and saw greater turnover and greater prosperity for fountain pen retailers and in realizing if. Now Parker 
looks ahead again — to the huge future market of the rising generation. Advertising started in 11)37 in 
134? school and eollege magazines, and is eontinuing month by month, year by year, at an increasing rate. 
Modern-minded boys and girls are growing up PAHKKK-MINDKD already tlieir influence is being felt 
in gift sales— more and more as the years go op they will influence pen buying, direct pen preferences to 
Parker. Keep this big potential source of profit well in mind remember that the 44 young idea wants the 
newest and most efficient pen there is. and that it knows that T1IK NAME TO LOOK FOl? IS PARKER. 


NORTH 


Aberdeen University Review 
The Serpent (Manchester) •' 
The Student (Edinburgh) 
Arrows (Sheffield) 
The Gryphon (Leeds) 
College Echoes (St. Andrew's) 
New Durham (Durham) 
Glasgow University Magazine 
-Calder Girls* School (Seascale) 
Elnnvood (Harrogate) 
Kent House School (Sale) 
Knavesrnire II. G. Sebool (York) 
Leek High School (Staffs.) 
Lyinin Grammnr School (Nr. Warrington) 
Marlborough College (Liverpool) 
Middlesbrough High School for Boys 
Meols High School (Hoylake) 
Morpeth High School for Girls 
Northampton School for Girls 
Orme Girls' School (Newcastle) 
Pudsey Grammar School (Leeds) 
Hugby High School 

Rutherford College (Newcastle-on-Tyne) 

Saltburn High School (Yoiks.) 

St. George's Intermediate School (North- 
ampton) 

Solihull High School 

Thornes House Girls' School (Wakefield) 

University School (Soutbport) 

Waterloo-with-Seaforth Grammar School 
(Lanes.) 

Windermere Grammar School 


SOUTH 


London University Gazette 
The Plurnix (Imperial College of Science, 
London) 


St. Andrew's. E.a 

The Ay twin School, S.E.I 0 

Babington House, S.E.9 

Battersea Notre Panic High School 

Brondesbury & Kilburn High School. 

N.W.O 
Curly le School, S.W.H) 
Devon House School, W.l I 
Gowan Lea (South Woodford) 
Haberdashers, Askes 
Ilateham Boys' School, S.E.i 
Henry Thornton School, S.W.-t 
Convent ..of Jesus and Mary, N.W.10 
Malvern House. S.K.Itt 
Palmers Green High School. N.2I 
Haynes Park Countv School. S.W.20 
Hegent Stm t Polytechnic, W.l 
St. Anne's Convent, W.S 
St. Fours Girls* School. W.« 
Shooters Hill School, S.RIH 
Strand School, S.W.2 
Streatham Grammar School. S.W.lft 
West Ham High School. Jvtf, 
Westminster School. S.W.I 
West Kensington Central School for Girls 
West Kensington Central School for Boys 
Wilson's Grammar School. S.K.5 
St. Alban's Central School (Herts.) 
Athelstan School (Folkestone) 
Ambleside. School (Alverstoke) 
The Beacon (Bexhill) 
Balgowan Central School (Ueckenham) 
Banister School (Southampton) 
Barf iel d ( Farnham) 
Blatehingtou Court (Sen ford) 
St. Boniface (Lee-on-the-Soient) 
Bromley County School for Boys 
Bryansfon School Magazine (Blandford) 
Courtfield House School (Bognnr) 


Paruborough Grammar School (Hanbo 
Fosse Bank .School (Touhridgc) 
Jlardenwick School (Harpenden) 
Harlow School (Ksscx) 
Harrow Magazine ( Harrow -on- the- Hill) 
Hoi ling ton Park School (St. Leonards) 
J loimslow College 
Lewes County School for Girls 
Liilcsdcn School (Hawkhurst) 
Lynton House School (Maidenhead) 
Mansfield College (Brighton) 
St. Margaret's (Buxted) 
St. Margaret's (Wesl gate-on- Sea) 
The Modern School (Jersey) 
St. Nicholas Frcp. School (Heme! Hemp- 
stead) 

Convent of St. Martha (High Barnet) 
Osmington Prep. School (Tring) 
Penzance County School for Boys 
St. Piran's (Nr. Klaideuhead) 
t^ueensmount (Bournemouth; 
Bosemcad (Littlehampton) 
Soullsall C'ounty Sec. School 
Southover Manor School (Lewes) 
Steyning Grammar School 
Stoat ley Hall (HasJemere) 
Sutton High School for Boys 
Wallingford Grammar School 
The Warren School 
Wintou House School (Croydon) 
( hnrch of England College (Edgbasfon) 
King Edward's Grammar School (Bir- 
mingham) 
Northampton School for Girls 
Wylde Green College (Birmingham) 
The Mermaid (Birmingham) 
The fsis (Oxford) 
The Chevwell (Oxford) 
i >xford MagM/.ii te. 


S.K. Essex Technical College Magazine 

( 1 )ageuham) 
The Galleon (Portsmouth) 


EAST 


Granta (Cambridge) 

Cambridge He view. 

Gownsman (Cambridge) 

H.A.P. College Journal (Cranwell) 

SI. Hugh's School (Woodhall Spa) 

St. James' Secondary School (Grimsby) 

St. Mary's School (< olehester) 

Norwich Notre Dame High School 

The Old Hall (Hclhersctt) 


WEST 


Sexey's School Magazine (Bruton, Soin.) 
Beaumaris Grammar School (Anglesey) 
St. Brandon's (Bristol) 
Cathedral School (Hereford) 
St. Child's (Prestatyn) 
City & County School for Girls (Chester) 
Coalbrookdale County High School 
Gunnerside School (Plymouth) 
Ingleside School (Tiverton) 
The Park School (Yeovil) 
Buncorn County Secondary School 
Stoke Damercl School (l.)evonport) 
Sunny Hill School (Bruton) 

GENERAL 

Boys' Own Paper 

The Educator (Clark's College) 

Girls' Own Paper 

Gregg Magazine 

Pitman's Oil ice Training 


A NEW MARKET J^L?*^ Z(f? 


WITH PARKER! 
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WITH THE AID OF PARKER 

Here Is a Smartness U m f you've never seen before in fountain pen displa; 
designed to perteelion in eye-nppenl nnd ** buy -nppe.nl " by men whose da 
task is I lie study of display problems. 

Here, too. is economy, not only in 1 fie purchase and equipment of yo 
shop on lines that provide adequately the vital link with Parker advertisi 
at .lite point of stile, but also in the proper organization of your Parker sto- 
for [display and sale to ensure full ehoiee and yet keep down your eapit 
investment. 

Here is equipment you need to put your shop on a " Quality ?? basis, reat 
and eager to supply all the high-unit, high profit, Parker merehandi 
your town (an buy. Some of these eye-eatching, mind-stimulating displa. 
take up no more room than a chair, vet they have all the inhere; 


The Beauty Appeal of Parker Pens 


». ., v „ * Maun " 1 .. i l l*. i |l jM.lwi'V l 1M 'I i 



Illustrated Top Left 


Heir is Parker's new " Aristocrat " 
Moor Case specially designed to 
ensure a jcally brilliant display 
while calling for only a moderate 
stock. Unilt of rieh mahogany, 
finished in plate glass with mnxt- 
iiMiin visibility, Uic "Aristocrat** 
Floor display fakes op no won* room 
thnn n rhnir. Ask for details. 


Illustrated at Left 

Parker's I '1 >or Case No. P.S. 288 
(to h<»ld 2 gross). Made in rieh 
mahogany or oak, with shadow- 
less, concealed lighting and clear 
visibility from all angles. Fitted 
nith magnifying glass showing nibs 
and IJnink t illing Station. Details 
on r«'<}nest. 


Illustrated Top Right 

I If. or Ca«.e No. P.S. l it (to hold 
J gross), in mahogany or oak, with 
shadowless illnmination and all- 
anylc \ i>.ila"lity. Kitted with magni- 
fy imu ,r|, rs and Qnink Filling 
Station. Details on reipiest. 




ODERN FLOOR CASES ! 


appeal of lighted displays, showing Hie merchandise nilh «» wannlh 
and sparkle that, turns interest into purchnse time and time n«.*iin. 

Others, built to display one-gross, two gross, three tooss. hy 
sheer weight uf attraction, build sales of their own accord. There 
are literally dozens of different Parker displays, eneh drs^n.-d for iK 
special purpose, one at least, planned to meet your own needs cxad ly. 

To help your Pen department to better business, t:n Imild up 
displays that attract the eye and intrigue the mind, you should 
\ investigate Parker's Floor Case proposals now. Modi •rn conditions 
of selling put a tremendous emphasis on display at the point of 
sale— and Parker displays exploit this circumstance to I he lull for 
the benefit of your balance sheet ! 
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nhanced by Modern Display Equipment 





Illustrated here is rjn<*r 0»«*e No. P. 8. 3-32 fto hold H gnw»n which <>inhnr)i»<: every fealnrr* 
it. 1ms been possible U> i--** to date. All the merebnntlise is elearly *sren from ey*rv ang|i». 
Trays June transparent backs illuminated from behind shoeing the tnk-v»sM>ii'rt,y and large 
ink capacity of Yaeumatie pens. Concealed, shadowless illutuinntioti Is invite th« cjisi» Two 
powerful J»M*Knif> ioir ylaw*. al*o iibuninaUd. shm* Hie vau«'u« jrroilfs <*f l*iuUi i i»if»s % <>!.•< I 
times enlarged. I )«>oh*h at either end conceal tjttmk JKilimjr Slatbims, Ask for dciniK 




DISPLAY 

that bring the Shoppers Inside! 

The displays on these two pnges represent some of the Parker Sales Aids which have 
been deigned f,„ window and counter di«play. A* will be seen from these photographs 
that cannot do justice In then beauty and appeal, M»-v each possess strong selling 
features which cannot fail to impress nil who see them. 

The wooden display* are executed in a manner fi 1 1 iriju lo a line like Parker, and art 
highly eeJhdosod. Kvery conceivable improvement has hecn ineorporated to enhance 
Hie beauty oft he merchandise. Many include the now famous Parker feature whiel 
enables the customer | n «ee Ihe various Parker oibs under a powerful magnifying glass. 
This novel idea has been the means of s| imulal ing interest in Parker Pens to a very 
marked ev tent. Spaee only permits of the inclusion of t wo of the cardboard displays- 
hut, these or*- lypieal of the eare and thought, which Parker gives to ensure that Parket 
is first in the public carnation. Full details regarding these displays on request. 



P. 8,30 {top hft) A convenient display 
for counter or window ---with name of 
Retailer i I luminal ed. 

K, 60/70 [h'Jt, centre) \: very thing focussed 
on the magnify tug j/lass. p.a< h nib style 
moves round in turn here you «*cc a 
Hroad Nib in view. 


P.S.40 (»///"i f ) One of the most populai 
flat counter displays. All trays are lightei 
from behind. Shows the customer a repre 
septal i\e range in t he minimum of space 

K.G.25 (Iwrrr left) This really puts Parket 
in the (Jit! class. The glittering duett* 
sets make an irresistible appeal. 


5-PleOe Display ibelmv) Mode of eardboavd. lid? display is produced in twelvi 
colours and displays the actual pens on the little platforms. A line sales-maker 




V»8/ 2 |«!w!f). l.. T im*unl in s1*i*i>^ - 8»»d-« , wUmp for only n Komll 
stwk, lh\< dh\)\ny is mo*l in iW'ifmorl ns i» crnl rr-piri'V. pout it 
Jemls iisell' to Hk> grouping of other lio^ hioumiJ il. 

Quink Cut-Out Cards, o» u»o ri{fh* !»rr phovn ;» st f of tjuh»k uhi:|» 
.bottle of Quink mi Mio out onl portion vt I he uih IrHiojr a n.mpMr- senjuir «<h>rv. 


